Are you ready for some Super Bowl? 
MPI  D/FW Chapter Victorious on Home Turf of Arlington Convention Center

ARLINGTON, Texas (September 2, 2008) – The August gathering of the Dallas/Fort Worth Chapter of Meeting Professionals International (MPI) put one in the “Win” column with its topic of how the local industry can prepare for Super Bowl XLV, the 2011 mega-event that will have all eyes focused on the Dallas Cowboys’ new Arlington Stadium. The record-setting meeting both entertained and educated the more than 400 meeting and event professionals in attendance. 

A pounding performance by the UT Arlington drum line followed by the electrifying antics of high-flying tumblers set the stage for Arlington Convention & Visitors Bureau new President and CEO Jay Burress, who broke through a North Texas Super Bowl XLV banner to kick off the event. As Super Bowl XLV’s biggest fan, Burress moderated a national panel of Super Bowl Color Commentators.
The panel included Tara Green, vice president of sports marketing for the Dallas Convention & Visitors Bureau; Andy Gladstone, owner of Show Me Arizona; and Barry Moskowitz, associate vice president of sales for the Greater Miami Convention & Visitors Bureau. Green was part of the North Texas team that won the bid to host Super Bowl XLV, while Gladstone and Moskowitz have both experienced the impact of having the Super Bowl in their respected cities multiple times. 
According to Green, industry professionals should be able to access Super Bowl planning information in early 2009 once the host committee hires a staff and launches its website. With more than 150,000 visitors expected to converge on Arlington, the number of opportunities are endless.  “There are so many tentacles to this thing that you can be part of the economic impact but it might not come directly from the NFL pipeline,” Green said.

The panelists emphasized that, with an estimated economic impact of $400 million for the North Texas area, the 2011 Super Bowl will make a variety of opportunities available to the local meeting planning industry.  The NFL’s Emerging Business Program allows women and minority-owned companies to be included in the Host Committee’s online resource guide. The local businesses will be called upon to help put on one of the world’s largest single-day event. 

“The NFL is our client, and we’re going to do whatever we can to make sure they are satisfied,” Moskowitz said. “It’s very important to take care of our client. If everything works out when it’s all said and done and it’s a successful event, then the opportunity for it (Super Bowl) to return is very high.”

From Burress’ vantage point, the exciting road to Super Bowl XLV began Thursday. “The Arlington Convention & Visitors Bureau was thrilled to host the August meeting for the MPI D/FW Chapter.  We knew this event would be key in showcasing our city and convention center as a meetings destination,” Burress said.  “MPI is important to our future growth, and we are honored to be the site for the Chapter’s record attendance.  This also confirms the power of the new stadium and events that will be booked in North Texas as a result.  Thank you MPI … come back to see us soon!”
The August meeting not only addressed record-breaking opportunities that exist for area meeting professionals in the future; it broke MPI D/FW Chapter records including:

Record attendance for a non-tradeshow event:
410 attendees including 143 Guests
Record fund raising for JPA:



$855.00
Chapter charity-Head Start of Greater Dallas:
Goods donated by Chapter members

Congratulations to Chris Arredondo/Eclipse Entertainment LLC, winner of the “MPI D/FW Gives Back” Cowboy tickets (all registered attendees names were in the drawing) 
Much of the program’s success is due to the enthusiasm of the team of professionals who kept their eyes on the ball throughout the planning process.  Fans cheered for:
Home Team:  

Mary German, CMP, Arlington Convention and Visitors Bureau

Home Stadium:
Shari Lashlee Moore, CMP, CMM, Arlington Convention Center 

General Manager:
Dara Hall, CMP, CMM, Event Source Professionals inc.

Head Coach:

Chris Arredondo, Eclipse Entertainment LLC

Band Directors:
Matthew Luttrell, University of Texas at Arlington




James Yakas, University of Texas at Arlington

Production Team:
John Anderson, J&S Audio Visual Inc.

Doug Virden, J&S Audio Visual Inc.

Bill Reeser, CMP, Freeman – Dallas
Videography:

Richard McClure, AVSD Productions

Event Photography:
Jim Woods, J. Woods Custom Photography

Digital Photography:
Len Henderson, Quick Pix Imaging

Set Design:

Pam Madewell, Fun Factory Events




Meredith Kennemer, Outstanding Productions Inc.



Terrye Jones, Freeman




Leslie Jones, CERP, Ducky Bob’s Event Specialist




Dan Speer, Mobile Grandstands & Stages, Inc.

Amy Lyness, Shag Carpet Productions
Concessions:

Nova Torres, Culinaire International




Heddy Roth, The Perfect Solution

Transportation:
Carole May, CTC, CMP, The Event Network




Donna Maynes, Roadrunner Transportation




Anthony Brusdeilins, Superior One Transportation
Commentators:
Jay Burress, Arlington Convention & Visitors Bureau




Andy Gladstone, Show Me Arizona and Show Me Michigan




Tara Green, Dallas Convention & Visitors Bureau           




Barry Moskowitz, Greater Miami Convention & Visitors Bureau
By Dara Hall, CMP, CMM / Event Source Professionals inc
